
DEEP'WATER HORIZON 
CLAIMS CENTER 

APPEAL PANEL DECISION FORM 

I. CLAIMANT AND CLAIM INFORMATION 

Last/Name of Business First 

Claimant Name 

Claimant ID Claim ID 

Claim Type Business Economic Loss 

Law Firm 

II. DECISION 

Middle 

Select the Compensation Amount set forth in either BP's Final Proposal or the Claimant's Final Proposal as the 
final outcome on the claim and check the appropriate box to signify your decision. 

Compensation Amount $73,621.94 

D BP's Final Proposal Risk Transfer Premium .25 

Prior Payment Offset $0 

Compensation Amount $73,621.94 

1ZJ Claimant's Final Proposal Risk Transfer Premium 2.00 

Prior Payment Offset $0 

III. PRIMARY BASIS FOR PANEUST DECISION 

Please select the primary basis for your decision. You may also write a comment describing the basis for your 
decision. 

D Error in documentation review. 

D Error in calculation. 

D Error in RTP multiplier. 

D Error in Prior Spill-Related Payment Amount. 

IZI No error. 

Comment (optional) 

Claimant has retail stores in various locations selling shoes. This appeal relates to a store in 
in downtown , . The only issue in this appeal is the Claim Administrator's 

designation of this store as Tourism for RTP Multiplier purposes. BP argues that shoe stores are not included 
under the Settlement Agreement's definition of tourism industry; that this type of retail product is not the type 
of merchandize that attracts or caters to tou · shoe stores are not listed under the industrial codes of 

BPAPP00118



 

businesses that meet the tourism definition (the assigned NAICS code by the Settlement Program is not listed in 
Exhibit 2), and that incidental involvement in the tourist trade is insufficient to warrant the designation. 
Claimant counters that it is its business plan to locate their stores in locations catering to the shopping needs of 
tourist, seasonal travelers and non-local customers.  was marketed as a one-stop shopping area of 
tourist, seasonal travelers and hosted a variety of special events which were marketed to tourist, seasonal 
travelers, and people that live outside of . As an appeals panelist I am duty bound to consider the 
totality of the circumstances. I find it interesting that while Claimant filed 5 separate claims for 5 separate 
locations all of which were designated Tourism by the Settlement Program, BP chose to appeal only two. I feel 
that men's, women's, children's, family clothing stores and clothing accessories, which are categorized as 
tourism, closely resemble the Claimant. Industrial codes of businesses are only illustrative, not exhaustive. 
Finally, Claimant undertook an analysis of sales from 2007-2011, which treated all customers with an area code 
or city listed differently than the store's physical location as tourist or non-locals and the results supported 
Claimant's position. BP's appeal is denied and the Claimant's Final Proposal is adopted. 
 

 
 


